Welcome,to my creative world! I'm excited to share my passion
forboth graphic design and photography through my portfolio.
With a keen eye for aesthetics and a strong sense of storytell-
ing, I've honed my skills in both disciplines to credte-vi
compelling and memorable designs that capture

a brand or moment in time. From dynamic logos a

branding materials to fun action shots and candig

portfolio reflects my dedication to creating stunning
periences. Through a blend of artistic vision, techaig

and attention to detail, | strive to bring my clients/¥

and create meaningful connections with my audience.

on this visual journey as we explore the intersection of graphic
design and photography, and discover the world of creativity
through my lens!













EZBNB

Logo Design

About the Brand

EZ BnB is a mobile app concept to find short
term rentals for vacations all over the world. The
goal of the brand is to provide this information in
a simple way. The complete branding package
includes a logo, color pallete, typography fonts
and guidelines, as well as an app design follow-
ing the brand identity.
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Official Logo




EZBNB

Color Palette
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EZBNB

Typography

Primary Typeface
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Typography Guidelines

Page title (unscrolled) 24 E xtra B (o) ld

Page title (scrolled) 18 ExtraBold

Paragraph text, buttons, ] @G Reg ular
text input controls

Secondary text, captions 12 Regular




Wireframes




Icon Library
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Mobile Execution




STACKED BY LELE |  togopesign

About the Brand The Process
Stacked by Leleis a :
jewelry business located
in Columbia, South
Carolina. The goal of the
rebrand was to create an
eye-catching and seam-
less identity to attract ~
audiences of all ages. = < F

The Official Logo




STACKED BY LELE

Color Palette
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STACKED BY LELE

Typography

Primary Typeface

LORA
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Typography Guidelines
H1 - Lora Bold Italic
H2 - Lora Bold

Secondary Typeface

ROBOTO
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Typography Guidelines
Body - Roboto Regular
Tertiary - Roboto Light




STACKED BY LELE | warketing

Digital

©

Special Discount

Come seeus at
Soda Ci

1300-1600 Main
Columbia,

g’
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1.984 likes

stackedbylele DM to order!

ALLY-OWNED, WOMEN-LED JEWELEY BISTESS
CAROLINA. OURBUSINESS S PASSTNATE
TED JEWELRY PIEGES THAT ARE PERFECTFR
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can never have too many br:




STACKED BY LELE

Packaging







EXPED I A Brochure Design
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The purpose of this project was to
create a simple, easy to read in-
formational graphic. The company
Expedia specializes in compar-
ing flights (among other things
having to do with travel.) As the
designer, | chose primary colors
to make the simple graphics pop
without feeling overwhelming. |
chose bold, easy to read fonts to
make the information clear and
easy to consume.



FIT CH ECK PODCAST Promo Graphics

Fit Check is a podcast about
personal style and the stories
behind them. Each week, a spe-
cial guest is invited on the show
to share their fashion journey.
The graphics that are released
with each episode are unique to
each guest, meant to reflect their
style and aesthetic. Because
these graphics are curated for

a specific person, they are all
different styles, fonts and colors.
To make these unique graphics
cohesive on the social media
profile, they are broken up by
posts that contain quotes from
episodes. These posts reflect the
podcast’s own brand identity.
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THE ROLLING STONES |  vinyioesign
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The Rolling Stones are the longest performing

. } rock band in history. They have released 29

e, “'“%4,40 studio albums, 34 live albums and 121 singles.

0 The goal of this project was to condense all of their

releases over the years into a compelling graphic that
would appeal to the band's target audience. The color

choices are consistent with the band's identity. The information

is paired with images of the band throughout their career to help

consumers visualize how long the band has been present.







S POTI FY Logo Animation

The opening begins at a concert. The screen encloses around the consumer’s head.

The three green guys' show the popularity of Spotify. The transition leaves the screen with only a green
circle.
o
® The message behind this
logo animation was to
convey the essence and

ease of streaming service,
while staying within the
The screen encloses on the “green guy's” head. The green circle then transitions into the Spotify logo strict guidelines of their
and wordmark. brand identity.



SPARTANBURG GIVES | vogo animation

This animation was for a
non-profit organization
located in Spartanburg,

South Carolina. This
project was made for the
organization’s YouTube
channel to be used for
intro and outro frames.

The opening begins on a white screen. A purple liquid
swirl quickly appears on the screen.

N~

The liquid swirl lands in the center and splashes
revealing the organization logo.

SPARTANBURGGIVES.ORG

The closing screen reveals the complete logo along
with the organization website.




GAR N ET & G U N Explainer Animation

Pour the Perfect Bloody Mary

THEMANUAL OF SOUTHERN KNOW-HOW

-ashot of vodka, or 2

Pour the Perfect Bloody Mary

afamily secret from Charleston
restaurateur Brooks Reitz

The opening screen shows a title screen template The featured ingredient is presented with a piece of
given by the magazine. torn paper as a label for the ingredient.

Pour the Perfect Bloody Mary

-as

The title screen fades revealing a cup of coffee being The ingredient then “slides” off the bar before the next
drank shown with stop motion images. one is revealed with the same transitions.

e

[=]i=

The purpose of the project
was to create an explain-
er video for one of the
magazine's articles, How
After the stop motion is complete, a torn piece of pa- The last scene is a stop motion of the “perfect bloody to Pour the Perfect Bloody
per folds onto the page, becoming the ingredient list. mary" being consumed. Mary.







HOT SPOT

Journalistic Photography

These photographs
captured a few special
moments at the local
skatepark named “Hot
Spot” in Spartanburg,
South Carolina. A group of
local skateboarders meet
at the park daily to prac-
tice (and show off) their
skills. On this particular
day | was able to capture
a few new tricks the skat-
ers have mastured.




Tutorial Video

This video features a
tutorial on how to play the
song Freaking Out the In-
terstate by Mac Demarco.

This view is used to show how the strumming cor-
relates with what chords to use.

A
Close-up shots showing the neck of the guitar are
used when explaining what chords to play.




HEADSHOTS

Portrait Photography

This photoshoot features
my roommate who is
trying out for various NFL
cheerleading teams. The
goal of the shoot was

to make the headshots
convey her personality.




JAYA THE TIGER

Documentary

Jaya is a Malaysian
tiger whose home
is the Jacksonville,
Florida. This doc-
umentary explores
what it is like to 8

build a relationship =
and care for one

of these beautiful
animals.




phone: (516)547-7286

emai: gracepattonbusiness@outlook.com
instagram: gracepattonmedia

wepsite: gracepatton.com






